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Concretely, ONE DROP...>	In developed countries   
	 ONE DROP produces artistic projects with the  

mission to raise the general public’s awareness  
on the importance of protecting water and sharing 
this vital resource.  

	 Presented in Montréal in 2009, the touring multisen-
sorial experience AQUA: A JOURNEY INTO THE 
WORLD OF WATER will start its North American tour 
in the coming months, where it will be presented first 
in Ottawa, then in Québec City until 2011. A few  
surprises are also in store in 2010, as new and  
promising awareness-raising projects become  
reality, such as educational activities as of this fall  
for schools in the greater Québec City area.

	 Guy Laliberté’s Poetic Social Mission in space has 
raised the awareness of millions of people on the 
importance of water in our lives and the measures  
we can take, both individually and collectively, to  
preserve this resource. 

>	 Presents a touring multisensory experience to raise 
the awareness of the general public in developed  
countries on water-related issues:   
With AQUA: A JOURNEY INTO THE WORLD OF WATER, ONE DROP raised the awareness 
of close to 100,000 visitors on water-related issues.

>	 Encourages everyone to take steps for sharing  
and preserving water:   
ONE DROP produces a monthly newsletter that reaches close to 25,000 people.

>	 Helps to advance the movement for universal access  
to water by informing the general public  
of water-related issues:   
During the Poetic Social Mission, ONE DROP benefited from media coverage valued  
at $600 million. These results generated no additional expenses for ONE DROP. 




